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" CRUISE PASSENGERS
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2009 2010 2011 2012 AONRS 2014p
17.8M 19.1M 20.5M 20.9M 21.3M 22.1M




Ocean cruise
In best overall vacation

89% of cruisers were

HIGHLY SATISFIED

with their cruise vacation

84% would

to a friend
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Canada

Hawaii

US + Global

Brazil

Spain
Germany Singapore
Netherlands
Belgium + China
‘ Luxembourg
Italy

Australia +
New Zealand

France
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Cruise Line Members
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— “POLICIES AND PRACTICES

to foster a safe, secure and healthy
cruise ship environment

h & ¢

Revised Waste Reduced Advanced Wastewater
Management Policy Air Emissions Treatment Systems
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Back o Satety {1 ARE CRUISE SHIPS SAFE?
A Cruise ships are extremely safe. The cruise industry enjoys a sefety record that
ACCOUNTABILITY
compared to other modes of travel. In recent years innovative safety-related
Moving forward responsibly with real accountability technology, processes and training have become even more sophisticated, making
to passengers and crewmembers. cruise ships safer than ever.

Cruise
capacity

+18%

S

Overall operational
incidents

“ource Heport o Opevss s 2009 10 2073,

Wid ntarnations

0.00 CAUISE SHIPS CONDUCT PASSENGER SAFETY DRILLS?

Yes - in fact, every single passenger on a ship must take partin a mandtory,
comprehensive safety drill or “muster” before a ship sails. The muster involves
learning how to locate and wear  life jacket, and where escape routes and assigned
Iifeboats are located, This diill is required by international law established by the
International Maritime Organization (IMO), a branch of the United Nations. The drill
must take place before the ship leaves its first port and is also mandatory under CLIA's

About  Contact About  Contact

FORWARD

THELATEST

—_— WELLBEING

No vacation comes close to cruising as a safe and reliable way to travel. The cruise industry i fully involved in
continuous development of best practices when it comes to the safety, security and health of everyone on
board a ship - guests and crewmembers alike

Passenger health and safety are i
Very important.

U.S. Coast Guard enforces safety, security and environmental
regulations for all cruise ships operating out of U.S. ports

“The cruise industry is a significant contributor to our
nation's economy and the economic benefits of
cnuising go beyond port communities - all 50 states
benefit from the cruise industry’s direct and indirect
spending.”

> CHRISTINE DUFFY, PRESIDENT & CED, CLIA
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B S Crilljse Ship Capacity Grew by 18% from 2009 to 2013 N
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2009 2010 2011 2012 2013
it 0 Number of Operational Incidents Declined by 13% il



2013
CRUISE INDUSTRY ECONOMIC IMPACT

Total Output Total Full-time Jobs Total Wages

Global $117 billion 891,000 $38 hillion
us $44 billion 363,000 $18 billion
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e TOTAL U.S. INDUSTRY IMPACT

of Cruise Industry Compared to Other Economic Indicators
Growth Rate 2009 vs. 2013

26%
T 14%

A

Cruise Tourism GDP
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MARIA MILLER

Senior Vice President, Marketing
Norwegian Cruise Line
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People Contlnue - ; Speualty Cruising
to Set Sail. Slze:De0 STl Continues to Thrive.

Oh, the New Places , . ;
Caribbean is Queen. We Will Go. Passengers Are at the Helm.




CLIA Global Ocean Cruise Passenger&._,

(millions) "
2009 2010 2011 2012 2013 2014p 2015p

17.8M 19.1M  20.5M 20.9M 21.3M 22.1M 23.0M
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TODAY'S
AVERAGE
CRUISER

49 years old
Married

Employed Full-time
College Educated
Income $114,000



R R ———=\ — —

-—-z-~BEST OVERALL VACATION

% of cruisers

Ocean cruise 42%

Land-based vacation I 114%
All-inclusive resort [ 9% ?
Resort non-package [ 6% J
Visit friends/relatives [ 6%
River cruise M 4%
Resort package M 4%
House rental I 4%
Land-based escorted tour B 2%
Camping trip [ 2%
Vacation with bus. Trip B 1%




s

L BE

Chance to Visit Several Locations
Relax/ Get Away From It All

Being pampered

Explore Vacation Area/Return Later
High quality entertainment

Easy to Plan and Arrange
Hassle-free

Variety of activities

Unique & Different

Fine dining

THER VACATIONS

% of cruisers

I 7090
. 6090
. 6090
. 59%
. 599%
. 58%
N 579%
N 5690
I 55%
I 55%
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68% of the target b )
consumer segmentis
Interested in taking a
cruise in the next 3 years

62% of cruisers were
repeat customers;
3.8 trips on average

69% of cruise travelers feel
a cruise is a better value
than a land-based,vacation /
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SIZE DOESN'T MATTER




Norwegian Cruise Line — Norwegian Escape

T EEETOEOEEETETEEETEaE e OEODEOEOEOEDE [nes
g t__n_ 7 __§ 'V N it __N__{ __N__1 __§ | __N__I R __1 N ! _N 1 N | NN 2 s SEmin e i SEmEmy pmmamm  pe
T st 1§ t—5 11—t — 51—t =
. i . i S .
-a = : . — —

CroisiEurope — Loire Princesse



WER SHIP NEW BUILD SCHEDULE“*

Year

2015
2016
2017
2018
2019
2020
Total

Ocean
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River
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2015 - 2020

Total

A2
L5
8
8
3
1
38

—

Ocean Ship Investment
(Billion USD)

$4.05
$6.48
$5.13
$6.41
$2.72
$0.87
$25.65
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SPECIALTY CRUISING
CONTINUES TO THRIVE

uNiwarLD. TAUCK® i —— e
BOUTIQUE RIVER C& EEEEEEEEEEEE - RIVER CRUISING W A M A W A T E R W A Y S @RMllesgchlNAENs CIK'ZO,(E,IEEI‘KQE,e

Ocean
‘Sg‘ gBXS.IAL‘ SSSSSS i% ézfi SSILVERSEA SEADREAM WM

D WINDSTAR PEARLSEAS

n SEABOURN'
AZAMARA HURTIGRUTEN CRUISES Cruises




— UAI:I-ZED.PASSENGER —
GROWTH RATE BY- SEGMENT-

CLIA North America Brands
5-year CAGR 2009-2014p

30% o 25%
(0]
20%
=

Total CLIA NA CLIA NA Specialty CLIA NA River
Brands Brands Brands
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Caribbeanv— 36%
Vediterrancan + ISR 20
Europe wio vied - [NESHN 119%

Aus/NZ/Pacifica 08 6%
Asias [0 6%
Alaska [N 5%

South Americav - 3%

All Other v (502 T 15%
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OH, THE NEW PLACES WE WILL GO
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http://www.whatsinport.com/
http://www.whatsinport.com/

TRAVEL AGENTS
ARE KEY
INFLUENCERS

70% of Cruisers
Use a Travel Agent
to Plan and Book
Cruise Vacations
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TRAVEL AGENT OPTIMISM

80%
6 1 % Plan to Promote Cruises

<)

Increase in 2015
Travel Bookings, To Date




Love a Foodcations
Theme




People Contlnue - ; Speualty Cruising
to Set Sail. Slze:De0 STl Continues to Thrive.

Oh, the New Places . ;
Caribbean is Queen. We Will Go. Passengers Are at the Helm.
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S CRYSTAL

CRUISES

NORWEGIAN

CRUISE LINE®

Maria Miller Jim Berra Ken Muskat Edie Rodriguez

SVP, Marketing CMO EVP, Sales President + COO
PR + Guest Services
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Theme




W,

CRUISE

INDUSTRY
MARKETPLACE




CRUISE INDUSTRY
MARKETPLACE ATTENDEES

PEARL SEAS

/Cruises’

PIGRT EVERGLADES

® ¥ § -.
AMERICAN AZALARA Alcamival CSsta Q{ogf%pe
..... CUNARD E.;’ éb HONG KONG
.SW ‘ CRY ST A ® S TOURISM BOARD
CRUTSES (@ Holland America Line P INTERCRUISES N R RN
<)CEANIA CRUISES' . ]
Your World. Your Way. Wm S

==
PRINCESS CRUISES

scape completely-

CRegent

SEVEN SEAS CRUISES

r2! RoyalCaribbean

INTERNATIONAL

u SEABOURN’

TAUCK®

RIVER CRUISING

UNIW=RLD.

BOUTIQUE RIVER CRUISE COLLECTION®
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