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Economy Update

Asia: China’s economy continues to struggle due to the correction in the real estate sector and serious
excess capacity in several industries where long-term demand growth now looks much less strong than a
few years ago. GDP growth of 6.6% is expected for 2015, below the authorities’ target of around 7.0%. In
Japan, growth in Q1 2015 exceeded expectations, but growth of only 1.8% is still expected for the year.

UK: After weak quarterly growth of 0.3% in Q1, early signs in Q2 have been encouraging. Consumer
sectors in particular are enjoying strong growth, reflecting the improvement in spending power caused by
the temporary absence of inflation and a pick-up in wage growth. The General Election yielded a major
surprise with the Conservative party winning a small majority. But with the degree of fiscal consolidation
likely to be more or less unchanged from their previous plans, this should have little impact on the
forecast GDP growth of 2.6% for 2015.

Europe: The Eurozone made a solid yet marginally weaker than expected start to 2015, with quarterly
GDP growth of 0.4% in Q1. This was due to unexpected weakness in Germany. Eurozone GDP growth of
1.6% is expected for the year — the strongest year since 2011. Greece’s precarious financial position
remains a risk for the region and some form of exit cannot be ruled out. While an exit would be most
severe for Greece, the region as a whole would suffer as a result of plummeting confidence and financial
market contagion.

US: After disappointing growth in Q1, the US economy is expected to gradually accelerate during the
remainder of the year, bringing growth for 2015 to 2.3%.With inflation expected to rebound in the second
half of the year and activity strengthening, the Fed are expected to raise interest rates in September.

Travel & Tourism Indicator Update

World international tourist arrivals have grown by 4.7% for the YTD up to February, marginally
outpacing full-year growth in 2014. All regions apart from Africa have recorded positive growth, with
the Americas leading the way with growth of 7.3% for the YTD.

World international air passenger traffic YTD growth stands at 6.3% for the first three months of
2015, up from 6.1% for 2014. Positive growth has been experienced across all world regions apart
from Africa, where a decline of 1.2% has been recorded. Following on from strong performance last
year, the Middle East has been the fastest growing region in 2015 so far, with growth of 9.1% for
the YTD.

Although still early in the year, hotel performance in 2015 remains mixed. In US$ terms, YTD
declines have been experienced in the Middle East and Sub-Saharan Africa across all indicators.
Europe and Asia-Pacific have shown weakness in average daily rates and revenue per available
room. Part of this weak performance may be explained by the US$ appreciation vs. local currencies
(with ADR and RevPAR reported in US$ for each region), as opposed to fundamental weaknesses.
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Monthly Economic Impact

Major Economy and Travel & Tourism Headlines Last Month

Greece back in recession as uncertainty takes its toll

Inflation moves into negative territory around the world with the impact of lower energy prices
EU referendum guaranteed by end of 2017 as Conservatives win UK election

Ebola epidemic coming to an end as outbreak is declared over in Liberia

The Travel & Tourism sector is again expected to outperform the wider
economy in 2015, and register positive growth for the sixth successive
year.
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Source: Oxford Economics; WTTC

YTD performance of airline traffic, international tourist arrivals and hotels
(annual % growth)

Europe 5.4 5.2 5.7 4.8 3.0 2.9 -13.4 -10.8
Americas - - - 7.3 8.1 25 3.9 6.5
North America 2.7 3.0 3.1 6.8 9.3 2.6 4.0 6.7
Asia-Pacific 11.1 8.7 5.6 5.2 5.4 0.4 -6.0 -5.7
Middle East 9.8 9.1 13.0 2.6 4.6 -1.8 -1.8 -3.6
Africa -1.1 -1.2 0.9 -4.1 1.8 - - -
North Africa - - - -8.0 0.6 11.3 55 175

Sub-Saharan Africa

World 7.0 6.3 6.1 4.7 4.4

Sources: IATA, PATA, Haver Analytics, Eurostat, UNWTO, STR, STR Global, Oxford Economics

Notes: International air passenger traffic and regional hotel performance - Africa includes North Africa; international tourist arrivals - Africa only includes a limited number of countries
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The recently released UNWTO World Tourism

Overnight international tourist arrivals growth Barometer shows that international tourist
(% year-on-year, January 2014/15 to the indicated month) arrivals have grown by 4.7% for the YTD,
outpacing the 4.4% growth recorded in 2014.
EUROPE AMERICAS ASIA-PACIFIC While these data provide an early indication of
Austria Q1 2015 5.5 Canada Jan 2015 47 Japan Q1 2015 437 2015 performance, conclusions should not yet
Belgium o4 2014 46 us o4 2014 6.9 China Feb 2015 0.9 be drawn, given that data only cover the early
Denmark Q4 2014 10.8 Mexico Feb 2015 13.0 Hong Kong QL 2015 35 part of the year.
Finland Feb 2015 -15.1 Chile Feb 2015 17.3 South Korea 1 2015 12.1 - .
France Jan 2015 1.8 Antigua & Barbuda Feb 2015 -8.2 Macau gl 2015 -9.8 Eurqpe ha§ posted 4.8% growth in |r1ternat|0na|
i tourist arrivals for the YTD, potentially helped
Germany Feb 2015 5.9 Aruba Q1 2015 20.2 Taiwan Q1 2015 5.4 by a weaker euro. The strongest growth has
Greece Feb 2015 52.7 Bahamas Q4 2014 4.2 India Q1 2015 3.2 been experienced in Greece (52.7%), Iceland
Italy Jan 2015 3.6 Barbados Q4 2014 2.2 Maldives Q1 2015 2.6 (32.2%) and Croatia (24.5%). Looking at the
Netherlands Jan 2015 4.7 Bermuda Feb 2015 -6.8 Nepal - - - region’s major Travel & Tourism economies,
Portugal Feb 2015 8.7 Cayman Islands Q1 2015 5.7 Sri Lanka Q1 2015 13.6 Portugal and Spain have recorded growth of
Spain o1 2015 5.3 Cuba o1 2015 14.1 Cambodia Feb 2015 2.6 8.7% and 5.3% respectively, with growth less
Sweden Jan 2015 9.4 Dom Republic Feb 2015 7.4 Indonesia Feb 2015 37 impressive in France at 1.8%. By contrast, the
UK Feb 2015 = -35 Grenada Feb 2015 3.0 Laos o4 2014 131 UK has experienced a decline of -3.5%.
Bulgaria Q1 2015 4.2 Jamaica Feb 2015 4.7 Malaysia Q4 2014 6.7 The A . h b the fastest .
Cyprus - Q1 2015 16.2 Martiniqu-e Q4 2014 0.0 Myanmar - Q4 2014 50.7 wofl d r;n;ig?]ﬁvitr? i(Tlgegrlo wti 06;57‘_93?% grsci\:\g:g
Czech Republic Q4 2014 3.1 Puerto Rico Jan 2015 4.6 Papua New Guinea Q4 2014 13.9 growth in Mexico (13.0%) and the US (6.9%)
Estonia Feb 2015 -11.4 St Lucia Feb 2015 10.1 Philippines Feb 2015 5.8 has driven this impressive performance,
Hungary Q4 2014 13.7 St Vincent Jan 2015 9.8 Singapore Feb 2015 -5.5 despite the appreciation of the US dollar.
Latvia Feb 2015 -1.1 MIDDLE EAST Thailand Q1 2015 235
Lithuania Feb 2015 -1.6 Egypt Feb 2015 4.7 Vietnam Q1 2015 -13.7 The Middle East has experienced moderate
Malta Q1 2015 7.7 Israel Q1 2015 -15.9 Australia Q4 2014 75 growth of 2.6% for the YTD, as the resurgence
Russia Q4 2014 5.3 Jordan Q4 2014 1.1 New Zealand Q1 2015 10.7 of the Travel & Tourism industry in Egypt
Slovakia Feb 2015 0.1 Lebanon Feb 2015 205 Fiji Feb 2015 7.0 (4.7%) continues. Particularly strong growth
Slovenia QL 2015 10.4 UAE Q 2014 1.0 Kiribati Q 2014 4.9 was also recorded in Lebanon (20.5%).
Montenegro QL 2015 16.7 AFRICA vanuatu 4 2014 L3 International tourist arrivals growth in Africa for
Croatia Feb 2015 24.5 Kenya Jan 2015 -46.8 REGIONAL ESTIMATES (1) the YTD have been in negative territory at
Iceland Q1 2015 32.2 Madagascar Feb 2015 -10.6 Europe Feb 2015 4.8 -4.1%, with instability in Kenya (-46.8%) and
Norway Jan 2015 -6.0 Mauritius Q1 2015 10.6 Americas Feb 2015 7.3 Tunisia (-14.2%) contributing to the decline.
Switzerland Feb 2015 2.4 Morocco Q1 2015 -0.5 Africa Feb 2015 -4.1
Turkey Q1 2015 4.0 Nigeria - - - Middle East Feb 2015 2.6 The Asia-Pacific region has enjoyed robust
South Africa Q4 2014 0.1 Asia-Pacific Feb 2015 5.2 growth of 5.2% for the year to February, with
Tunisia o1 2015 -14.2 growth particularly strong in Japan (43.7%) and
Uganda R : i} WORLD Feb 2015 47 Thailand (23.5%) in early 2015.

(1) based on limited country coverage; coverage good for Europe, North America, the Caribbean and Asia-Pacific but very limited elsewhere

Source: Oxford Economics, UNWTO It should be noted that regional estimates are

based on limited country coverage, particularly
in the cases of the Middle East and Africa.
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EUROPE AMERICAS ASIA-PACIFIC
Austria Q4 2014 1.6 Canada Q4 2014 6.0 Japan Feb 2015 5519
Belgium Q4 2014 6.2 us Q1 2015 2.3 China Feb 2015 -2.3
Denmark Q4 2014 4.6 Mexico Feb 2015 11.9 Hong Kong Q4 2014 -1.4
Finland Q3 2014 -8.7 Chile Q4 2014 3.3 South Korea Q1 2015 7.3
France Feb 2015 2.3 Antigua & Barbuda Q4 2014 25 Macau Q4 2014 -1.9
Germany Feb 2015 6.6 Aruba Q4 2014 6.5 Taiwan Q4 2014 18.9
Greece Feb 2015 12.4 Bahamas Q4 2014 1.0 India Feb 2015 1.2
ltaly Feb 2015 4.0 Barbados Q4 2014 -1.7 Maldives Q4 2014 141
Netherlands Q4 2014 6.8 Bermuda Q3 2014 -6.0 Nepal Q4 2014 16.6
Portugal Feb 2015 14.4 Cayman Islands - - - Sri Lanka Jan 2015 6.6
Spain Feb 2015 2.7 Cuba Q4 2014 7.7 Cambodia Q4 2014 11.3
Sweden Q4 2014 15.8 Dom Republic Q4 2014 11.3 Indonesia Q4 2014 8.0
UK Q4 2014 4.8 Grenada Q4 2014 7.0 Laos Q4 2014 7.7
Bulgaria Jan 2015 7.1 Jamaica - - - Malaysia Q4 2014 5.4
Cyprus Feb 2015 -4.4 Martinique Q4 2014 -0.2 Myanmar - - -
Czech Republic Q4 2014 29 Puerto Rico Q4 2014 3.1 Papua New Guinea - - -
Estonia Q4 2014 25 St Lucia Q4 2014 3.7 Philippines Q4 2014 1.7
Hungary Q4 2014 14.0 St Vincent Q4 2014 3.7 Singapore Q4 2014 0.7
Latvia Feb 2015 16.5 MIDDLE EAST Thailand Q4 2014 -2.7
Lithuania Q4 2014 4.8 Egypt Q4 2014 19.2 Vietnam Q4 2014 1.1
Malta Q4 2014 8.0 Israel Feb 2015 -15.9 Australia Q1 2015 10.6
Russia Q4 2014 -1.9 Jordan Q4 2014 6.3 New Zealand Q4 2014 12.0
Slovakia Q4 2014 0.8 Lebanon Q2 2014 14.0 Fiji Q4 2014 7.2
Slovenia Feb 2015 6.9 UAE - - - Kiribati - - -
Montenegro Q4 2014 2.5 AFRICA Vanuatu - - -
Croatia Q4 2014 2.8 Kenya Q4 2014 -9.4
Iceland Q4 2014 20.5 Madagascar Feb 2015 -7.0
Norway Q4 2014 6.0 Mauritius Feb 2015 -1.1
Switzerland Q4 2014 21 Morocco Feb 2015 -5.6
Turkey Feb 2015 7.2 Nigeria Q4 2014 0.0

South Africa Q4 2014 13.7

Tunisia Q4 2014 11.7

Uganda Q4 2014 14.9

Source: Oxford Economics, UNWTO

Although 2015 YTD data is not yet widely
available, according to the recently released
UNWTO World Tourism Barometer, the
latest inbound tourism expenditure trends are
broadly consistent with international tourist
arrivals trends.

In Europe, in line with strong international
tourist arrivals numbers, inbound tourism
expenditure growth for the YTD has been
strong in Portugal (14.4%), and Greece
(12.4%). Growth has been more moderate in
the region’s major Travel & Tourism
economies, with 2.3% and 4.8% growth
recorded in France and the UK respectively.

In the Americas, 2015 YTD data is only
available for Mexico and the US. In Mexico,
strong inbound tourism expenditure growth of
11.9% to February confirms that its Travel &
Tourism economy is still booming after a
strong year in 2014. In the US, YTD inbound
expenditure growth has been robust, if
unspectacular, at 2.3%.

In the Middle East, 2015 YTD data for Israel
shows that in line with recent weakness in
arrivals, inbound tourism expenditure has
contracted by 15.9%. In Egypt, full-year data
for 2014 shows growth of 19.2% in inbound
tourism expenditure, as the Travel & Tourism
economy rebounded after a troubled 2013.

In Africa, 2015 YTD data are not yet widely
available, but early inbound spend trends in
Madagascar (-7.0%), Mauritius (-1.1%) and
Morocco (-5.6%) point towards another
potentially weak year for the region.

In the Asia-Pacific region, the exceptional
growth in Japan’s Travel & Tourism industry
has continued in early 2015, with growth of
55.9% to February. By contrast, growth in
China, the region’s largest economy, has
been negative for the YTD, at -2.3%.



