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“SUSTAINABLE DEVELOPMENT AND SMART PARTNERSHIPS KEY TO
GROWING CARIBBEAN BRAND” ASSERT CUBAN AND CHTA OFFICIALS

THE CARIBBEAN (May 23, 2016) — The President of the Caribbean Hotel & Tourism Association (CHTA),
Karolin Troubetzkoy, joined by several members of CHTA's executive committee and prominent regional
hoteliers, visited Cuba for meetings with Cuban and international officials during the UNWTO and
FITCuba events held in Havana between May 2-6.

Troubetzkoy applauded Cuba’s Minister of Tourism Manual Marrero Cruz, on his opening remarks for
the FITCuba event, where he indicated that tourism is a key economic sector critical to Cuba’s
socioeconomic development.

Marrero cited the range of tourism-related investments that are planned and the need for companies
operating in Cuba to consistently provide quality services and authentic experiences while diversifying
the tourism product, redefining Cuba’s marketing efforts, and reaching out to new markets.

Among the CHTA group’s meetings was one with Cuba’s Vice Minister of Tourism, Luis Miguel Diaz
Sanchez, who expressed a strong desire to see the region cooperate in building a stronger Caribbean
brand.

According to Diaz: “The Caribbean is one of the few remaining tourist regions where it is possible to
develop tourism in a sustainable manner and to do this we must work together, in order to promote one
Caribbean brand that is cheerful, festive and that will integrate us as part of the culture that we share,
finding benefit in the arrival of tourists from around the world. The best option is to do this together.”

The Vice Minister’s assertion aligns with the longstanding position of the CHTA President who has been
recognized throughout and beyond the Caribbean region for her strong focus on sustainable tourism
development.
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Cuban Ministry of Tourism and Caribbean Hotel and Tourism Association Officials Meet in Havana. Standing
from right: Vincent Vanderpool-Wallace, CHTA Regional Vice President; Matt Cooper, CHTA Chief Marketing
Officer; Simon Suarez, CHTA Past President and Current President of Asonahores, Dominican Republic; Frank
Comito, CHTA CEO and Director General; Karolin Troubetzkoy, CHTA President; Richard Doumeng, CHTA Chairman;
Luis Miguel Diaz Sanchez, Vice Minister, Ministry of Tourism, Cuba; Juan Jose Alvarez Sardinas, Director Counsel,
Ministry of Tourism, Cuba; Enrique de Marchena, Past President, CHTA; Katy Sonia Baez Leyva, Business Specialist,
Ministry of Tourism, Cuba.

“Frankly, with all of the free and positive publicity that Cuba is receiving at the moment, we were
pleased by their strong focus on both building a stronger Caribbean brand and ensuring that it is done in
the most sustainable fashion.”

Troubetzkoy noted that the Cuban representatives expressed a desire to establish a Cuban hotel and
tourism association and requested models from around the region to assist in developing the best
organization for Cuba. “Even though our trip was full of many important meetings and pleasant
experiences, those observations and that specific request indicate progressive-minded regional
leadership from Cuba.”

The CHTA representatives and Cuban tourism leaders agreed that there is much to learn and gain by
working together and will follow up on several priority items discussed during their meetings. They also
agreed that there are many investment, trade and collaboration opportunities for Caribbean hoteliers
and investors in Cuba, and will look at ways to develop this.



“The region has tremendous untapped potential to grow and develop tourism to the greater benefit of
its people, Governments, and tourism stakeholders. To do this effectively will require an unprecedented
level of commitment by the regions public and private sector leaders. In that regard, our delegation left
Cuba encouraged by the destination’s focus and leadership,” stated Troubetzkoy.

Caribbean Hotel & Tourism Association
The Caribbean Hotel & Tourism Association (CHTA) is a federation of 32 National Hotel Associations,
with more than 600 member hotels and over 300 allied members. CHTA is the largest representative of
the private sector in the Caribbean hotel and tourism industry. We are the voice of the Caribbean
hospitality industry for the development of the region in the highly competitive and sophisticated
environment of international tourism. Today, tourism is widely recognized as a pivotal industry in the
economy of the region —and CHTA functions as the common denominator for this industry in a region of
diverse nationalities, languages and styles, identifying mutual problems and marshaling the resources of
the active and allied members to devise solutions. CHTA represents all facets of the hospitality industry
with more than 600 member hotels and over 300 allied members.

CHTA, including the events staged by the association, is supported by Strategic Partners AskMe Inc.,
Clear Channel Airport Division, Interval International, JetBlue Getaways, MasterCard, OBM International,
SiteMinder, Tambourine and TravelZoo.

For more information, visit http://www.caribbeanhotelandtourism.com. Follow CHTA on Facebook
Facebook.com/CaribbeanHotelandTourismAssociation and Twitter Twitter.com/CHTAFeeds.
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