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• Digital Trends and Demos  

 
• Caribbean / Resort Travel   

 
• Buying Behavior 
 
 
  
 

AGENDA  
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ADARA Is The World's Travel Data Co-op 

• ADARA is the World’s Travel Data Co-op  
 

• The phrase “BIG DATA” has been trending now since 2011 – but 
began in the form as we know it  with the on-set of Web 2.0 in 2005  
 

• ADARA COLLECTS, ORGANIZES, ANALYZES AND MONETIZES 
TRAVEL AND TOURISM DATA 
 

• ADARA SAFELY & SECURELY WAREHOUSES THE ON-LINE 
BEHAVIOR OF OVER 750MM MONTHLY TRAVEL SHOPPERS 
AND BOOKERS  
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DATA CO-OP 

With 200+ trusted travel brands, we have a simple vision  
of growing the travel industry together 

ADARA Is The World's Travel Data Co-op 
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Why Travel Data Matters 

CONNECTABLE 

Needs a hotel 
in St. Maarten, 

with 
accommodation 

for 4 people 

COLLECTABLE 

Booked a flight 
to ST. MAARTEN 

on 
American.com,

1K Frequent 
Flier, tickets for 4 

PREDICTABLE 

Has traveled to 
Caribbean every 
year for the last 3 
years, likely to visit 

again 

GLOBAL & SCALABLE 

1.2B+ rich profiles 
14B searches 

annually 
750M monthly 
unique users 

Consumer 
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ADARA Has The Most Complete 
Traveler Profile 

OTHER 

• Car Rental 

• Railway 

• Cruise 

• Ground Transportation 

• Events and activities 

• Payment type 

• Ancillary purchase 

• Language 

• Currency 

 

 

SEARCH 

• Trip dates 

• Origin and destination 

• Avg. Daily Rate 

• Avg. Airfare 

• N. of Travelers 

• Hotel Brand & Property 

• Provider 

• Alternate destinations 

• Class of service 

BOOKING 

• Trip dates 

• Origin and destination 

• Avg. Daily Rate 

• Avg. Airfare 

• N. of Travelers 

• N. of Adults & Children 

• Hotel Brand & Property 

• Booking Provider 

• Booked Class 

• Purchase Timeline 

LOYALTY 

• Loyalty membership 

• Membership level  

• Points balance 

• Co-brand credit  

card holder 

IDENTITY 

• Demographics 

• Cookies 

• Device IDs 

• Email address 
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 2019 DIGITAL TRENDS  

Artificial Intelligence (ADI - Adobe Digital Insights) reports 60% of all leisure 
travel is booked on-line – machine learnings to save cost, accelerate growth  
and increase efficiencies  
 
NETFLIX uses this to anticipate Movies and Shows you MIGHT ALSO LIKE  
 
DISNEY uses AI with  Magic Bracelets 
 collecting data for  
 business intelligence   
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How is this relevant to me?  

BIG DATA AND AI is only meaningful if it is actionable  
 
ADARA is working with the Ministry of Tourism to identify the profile of visitors to  
Dominica – where they come from, their shopping and booking behavior and 
how to find more of them. 
 
We need your participation to help gather that data – and build your custom 
profile.   
 
No fees involved.  
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Data at Scale – Top 10   

Facebook 1.59 billion 
WhatsAPP 1 billion 
QQ (China) 853 million 
WeChat (China)697 million 
Qzone (China) 640 million 
Tumbler 550 million  
Instagram 400 million  
Twitter 320 million  
Google+ 300 million  
Baidu  (China) 300 million  
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 2019 DIGITAL TRENDS  

Artificial Intelligence (ADI - Adobe Digital Insights) reports 60% of all leisure 
travel is booked on-line – machine learnings to save cost, accelerate growth  
and increase efficiencies  
 
ChatBots – gaining an edge on your  
competitor  
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The World of Travel Technology 

Robot Concierge Services  
 
Voice Recognition Services  
 
Keyless room check in and entry 
 
Digital Tour Guides 
Tracking flights, luggage, traffic, transportation – the smart phone has become 
our travel agent, tour guide, best restaurant locator - we don’t chat, we TWEET. 
We don’t note, we PIN.  We don’t report, we POST. We don’t cab, we UBER. 
We don’t read articles, we read BLOGS. We don’t watch movies we watch 
NETFLIX. FRIEND is a noun AND a verb.  GOOGLE was added to the Oxford 
dictionary in 2006 – and just celebrated its 20th birthday.  
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What does this mean to you?  

• DATA and TECHNOLOGY can seamlessly help you sift through the clutter 
 

• Eliminate the guess work  
 

• GONE are the days of SPRAY and PRAY  



ADARA private & confidential 

 2019 DIGITAL TRENDS  

Artificial Intelligence (ADI - Adobe Digital Insights) reports 60% of all leisure 
travel is booked on-line – machine learnings to save cost, accelerate growth  
and increase efficiencies  
 
ChatBots – gaining an edge on your competitor  
 
Personalization – content, products and communication – getting the right 
message to the right person at the right time  
 
AMAZON has been a pioneer of this  
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Addressable TV 

*Google DoubleClick  June 2016 

* 
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 2019 DIGITAL TRENDS  

Artificial Intelligence (ADI - Adobe Digital Insights) reports 60% of all leisure 
travel is booked on-line – machine learnings to save cost, accelerate growth  
and increase efficiencies  
 
ChatBots – gaining an edge on your competitor  
 
Personlization – content, products and communication  
 
Video Marketing – viral appeal, builds confidence, drives higher conversions 
 
https://trendyminds.com/blog/5-killer-tourism-marketing-campaigns-that-
make-us-want-to-travel 
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 2019 DIGITAL TRENDS  
Artificial Intelligence (ADI - Adobe Digital Insights) reports 60% of all leisure 
travel is booked on-line – machine learnings to save cost, accelerate growth  
and increase efficiencies  
 
ChatBots – gaining an edge on your competitor  
 
Personlization – content, products and communication  
 
Video Marketing – viral appeal, builds confidence, drives higher conversions 
 
Influencer Marketing  - indications are that there is a shift from celebrity to “real 
people” social campaigns – more relatable – and what is NEW is the ability to 
measure the affects of Influencers   
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Why is Social, Review and Influencer Coverage 
Important?  

* 

* Source BRIGHTLOCAL DECEMBER 2018  
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What Are Your Driving Metrics 
For Success? 

Lead Generation 
Engage & Drive  
content consumption 
 
Conversion 
Room Nights 
Air Tickets 
 
Branding 
Top-of-mind recognition 



Caribbean Travel Trends  
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ADARA’s Range of Scale to the Caribbean – 
Sample island: ARUBA  
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New Technology and Generations* 

BOOMERS 
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GEN X 
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GEN Y - MILLENIALS 

GEN Y WILL EARN 46% OF INCOME IN THE US BY 2025 
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GEN Z 
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Questions?  

Vivian Teddi Mur 
vivian.mur@adara.com 
1-305-495-6296 
 
 
 

mailto:vivian.mur@adara.com
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